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DO YOU KNOW WHAT YOUR MARKETING IS DOING?
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VOICE AND TONE

Marketing has changed more in the past two years than in the previous 50. The opportunities are

boundless, but marketers are relying on trial and error to find what works. They doubt their skills,

effectiveness, and ability to measure their impact. Marketers don't just need solutions, they need a
partner who can turn their questions into confidence, and uncertainty into success.

Every interaction with marketers should demonstrate our dedication to their success. If we're sending an
email offer, make it clear why we chose it, why we believe it's important. On adobe.com, pages should

be uncluttered, explanations should be clear, paths to deeper content should be obvious.

In other words, we need to prove that partnering with us will help them get ahead.
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SOLUTION IDENTITY SYSTEMS
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ADOBE MARKETING CLOUD

Download the Adobe Marketing Cloud brand guidelines »

Adobe Marketing Cloud

Download the identity » Download the mnemonic » Download the totem » Download the logotype >
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/identity/AMC_identity_72dpi_RGB.jpg.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/mnemonic/marketing_cloud_icon.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/logotype/marketing_cloud_logotype.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/guidelines/marketing_cloud_guidelines_draft.form.html/content/daylight/assets/assetviewer.html

ADOBE ANALYTICS

Adobe Analytics

Download the identity » Download the mnemonic » Download the logotype »
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/identity/anayltics_final_7500x5500.jpg.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/icon/mc_analytics_no-tile_rgb.ai.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/logotype/Adobe_Analytics_logotype_black.png.form.html/content/daylight/assets/assetviewer.html

ADOBE CAMPAIGN

Adobe Campaign

Download the identity » Download the mnemonic » Download the logotype »
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/identity/campaign_final.jpg.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/icon/mc_campaign_no-tile_rgb.png.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/logotype/Adobe_Campaign_logotype_black.png.form.html/content/daylight/assets/assetviewer.html

ADOBE EXPERIENCE MANAGER

Adobe Experience Manager

Download the identity » Download the mnemonic » Download the logotype »
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/identity/experience_manager_7500x5500.png.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/icon/mc_experiencemanager_no-tile_rgb.png.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/logotype/Adobe_Experience_Manager_logotype_black.png.form.html/content/daylight/assets/assetviewer.html

Download the identity »
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ADOBE MEDIA OPTIMIZER

Adobe Media Optimizer

Download the mnemonic » Download the logotype »
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/identity/media_optimizer_7500x5500.jpg.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/icon/mc_optimize_no-tile_rgb.png.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/logotype/Adobe_Media_Optimizer_logotype_black.png.form.html/content/daylight/assets/assetviewer.html

Download the identity »
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ADOBE SOCIAL

Download the mnemonic »

Adobe Social

Download the logotype »

n


https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/identity/social_final_7500x5500.jpg.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/icon/mc_social_no-tile_rgb.png.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/logotype/Adobe_Social_logotype_black.png.form.html/content/daylight/assets/assetviewer.html

Download the identity »

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines

ADOBE TARGET

Download the mnemonic »

Adobe Target

Download the logotype »
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/identity/target_final_7500x5500.jpg.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/icon/mc_target_no-tile_rgb.png.form.html/content/daylight/assets/assetviewer.html
https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/logotype/Adobe_Target_logotype_black.png.form.html/content/daylight/assets/assetviewer.html

IMAGERY & ICONOGRAPHY
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EXPLAINER IMAGERY

Insights imagery is a conceptual approach to the types of insights that Adobe Marketing Cloud can offer. Essentially ‘stills’ from
Explainer videos, these should be used to convey high-level concepts in places like Adobe.com, landing pages, emails, or print ads.

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines 14



PHOTOGRAPHY

The mgajority of Adobe Marketing Cloud communications are built around content marketing, often tailored to a specific persona or vertical. This style
of imagery—a genuine, journalistic approach called reportage'—is used for the bulk of imagery around offers, direct marketing, or web thumbnails.

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines 15



ICONOGRAPHY

Our icon set is part of a larger family with Adobe Marketing Cloud product Ul icons. Like our charts, they're flat and simple.
When it comes to icons, avoid excessive decoration, color, bevels, gradients, or reflections.

Download these icons »
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/art/icon/marketing_cloud_icons.ai.form.html/content/daylight/assets/assetviewer.html

VIDEO & MOTION GRAPHICS

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines
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STINGER

A vibrant and beautiful motion piece that brings Adobe Marketing Cloud to life. Perfect for live events and opening keynotes.

Download the Adobe Marketing Cloud stinger >
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/video/solutions/Adobe_AMC_stinger_1080p.mp4.form.html/content/daylight/assets/assetviewer.html

COMMERCIALS

Several humorous video spots have been created for Adobe Marketing Cloud. These are meant to dispel notions
about what marketing is and build awareness of Adobe as the leader in digital marketing solutions.

Do you know what your marketing is doing?
We can help.

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines 19



EXPLAINERS

Explainer videos highlight common challenges marketers face, and how Adobe helps marketers get ahead of that challenge.
They're brief, clear, and dynamic demonstrations using photography and motion graphics to tell the story.

[€] Adobe’ Marketing Cloud

Data. Insight. Action.

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines 20



CUSTOMER STORIES

Real-world examples of how Adobe Solutions solve our customer's biggest marketing challenges. In their own words,
customers across various industries explain how Adobe Marketing Cloud has helped them solve their marketing challenges.

% AMERICAN EAGLE OUTFITTERS

~ MENS NOMENS
-"--:ﬁ-{ '
. .

;

Roberto Croce

VP Merchandising and Operations Direct, American Eagle Outfifters

Adobe

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines 21



FEATURETTES

Evangelists share how specific features of Adobe Marketing Cloud Solutions help accomplish specific marketing objectives.
Stylistically, they're tight shots of the product in-action, showing the Ul, ease-of-use, and benefits.

Jeff Jordan

Adobe

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines 22



ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines

EXAMPLES
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PRINT ADVERTISING

We've done limited, high-impact print advertising with the New York times.
These ads are available for other limited print use, like trade publications and events.

A Ad copy example:

DO YOU KNOW WHAT YOUR

MARKETING IS DOING?
DO YOU KNOW

WHAT YOUR
MARKETING Stop guessing and start putting your data to

IS DOING? - -
work. Only Adobe Marketing Cloud gives you
b everything you need to measure your impact
and get even better results.

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines
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i T Watel
r'\‘- ’ DO YOU KNOW WHAT YOUR MARKETING IS DOING _

80 . ...

VIDED POLITICS

& RECENT NEWS

Tea Party Leaders Announce
Suppaort For Deal In Exchange For
Malia Obama

David Bowie Asks Iman If They
Should Just Do Lasagna Again

Internet Mot Quite Done Milking
Cory Monteith's Death For All It
Warth

BREAKING: Daniel Throwing His
Life Away, You Should Call Him, He
Dropped Out Of Wharton

Wharton, For God's Sake

SPORTS

DIGITAL ADVERTISING

Our media plan, in support of our brand and solutions, is focused heavily on digital advertising. We've done display media

@‘ the ONION'

America's Finest News Source A CLUB Tw@ ﬂ
BUSINESS SCIEMCETECH LOCAL FANTASY FOOTBALL Q search
ry SPONSORED POST - Adobe - 09262013
Aiann

I heveby approve this commarcial endeavor as iit for publication in The Onion news-paper.
May the ox of fournalism always be yoked o the cant of commerce.

Yors irr awarics,
T. Herman Zweibel
Pubiigher Emaritus, The Onion

Advertiser Thought This Sponsored Post Was Good

o
Idea 80 _
Advertiser Thought This Sponsored Post Was Good Idea e i SEORTR
Elo new vORK=The marketing and adverlising laam a7 a magor American company achually boloved that . O RECENT NEWS
g cemmissionng, paying for, appeoving, and publishing this sponscred post you ane reading right now was a
smart move, sowces confnmed this week. "Preopie love 1o read sponscred posts, it is the bost way for . e P e i i et

Example push-down video ad unit.
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and video ad units across major publications like New York Times and satirical editorial articles like the Onion.

(7 the ONION

America’s Finest News Source

wewe Yu@DEE

BUSINESS SCIENCETECH LOGCAL FANTASY FOOTBALL Q search
ry SPONSORED POST - Adobe - 08/26/2013
Liair
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EVENTS

Digital Marketing BU-specific events should use the Adobe Marketing Cloud identity as the basis for any event design. Campaign assets,
like print ads, can be used in tradeshow publications to help tell Adobe’s story, build awareness, and drive traffic to event booths.

DO YOU KNOW
WHAT YOUR
MARKETING

IS DOING?

ADOBE CAN HELP.

Stop guessing and start putting your data to work.
Only Adobe Marketing Cloud gives you everything you
need to measure your impact and get even better results.

e

FEELING
DISTRESSED
ABOUT YOUR
DIGITAL
MARKETING?

adobe.com/marketing

©) Adobe Marketing Cloud
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INFOGRAPHICS

Adobe takes an editorial approach to info graphics—sharing a clear and compelling story with data. Simply representing data with no clear story arch,
or using excessive visual metaphors is not our approach. Infographics include three main elements: charts, photos, and icons.

Download the infographics guidelines >

Chart Photography lconography
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https://marketinghub.adobe.com/content/dam/marketinghub/products_and_services/marketing_cloud_pkadigitalmarketingsuite/guidelines/infographic_style_guidelines_ue.pdf.form.html/content/daylight/assets/assetviewer.html

WEB MARKETING

Adobe.com is the place to engage with the Adobe brand, learn more about our Marketing Cloud Solutions, and find out how our
solutions solve marketer's biggest challenges. The campaign imagery and copy is integrated throughout our web pages.

Adobe Marketing Tloud | Adobre Marketing Cloud | Adobe Marketing Cloud |
Adobe Target Adobe Analytics Adabe Campaign

VLW SOCLAL MARIL TING MLDAA CF TIMLZAT] N ANALYTICS TLETWNG AND: TARGE TG WLB DOPLRILRCL MAMACEMINT LSO S

DON'T JUST COLLECT
DATA. CONNECT IT.

EASIER TESTS.

QUICKER RESULTS. CUSTOMERS ARE INDIVIDUAK[S..

MORE REVENUE.

iy ’

CAMPAIGNS SHOULD BE, TOO,

By

______“:'H ___Ill-[hﬁ

What is Adobe Target? -y What is Adobe Analytics? What is Adobe Campaign? e —
= — | S ;
o — =_x BN
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RELATIONSHIP MARKETING

Our email and direct marketing communications are some of our strongest ways to reinforce the Adobe brand. Each touch should
strike the right balance between direct and brand marketing, and strengthen our relationship with our customers and prospects.

(& Adobe Target

FIRE UP YOUR

PERSONAL

POWER TOOLS.

[ v s |

SR e e
o convorsation [ B
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Fire up your o #
personalization \
power tools. ﬂ,‘s T
T : Y |

g L%
Boost conversion with targeted tests. :::'x"“’::"""

HOT HITTING YOUR AUDIENCE'S
SWEET 5POTT ADOBE CAN HELP.

: ; L b :.rut~ it
personalization - \ B
power tools. ﬂ &=
i Wistch e | .1. I " ;;1“

et
Boost conversion with targeted tests. Fuaband spnalbors:
. o W ; PRl
aaticn [l [ W
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RELATIONSHIP MARKETING, CONT.

(® Adobe Target

FIRE UP YOUR
PERSONAL
POWER TOOLS.
[ vsch oo ]
.I':E?-::rst -::Dn?"rersicun with targeted tests. .,..---"‘1'.":-""':'?
w coneersation [l
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Guidance for emails:

Not every email needs to explicitly use the word "help.” However, the overall takeaway from an
email as 3 whole should be that Adobe has selected this particular offer because we believe it
will help marketers succeed. Emails are a systemn—subject lines, preheaders, headlines, copy, and
CTAs all work together. The information is additive, not repetitive,

- Subject lines should be straightforward and clear about what the offer is.

- Headlines should have a point of view that helps the recipient understand why the
offer is valuable.

- Body copy should clearly state how we think the offer can help.
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CONTACTS

Each use of Adobe assets must be sent for brand review before being finalized.

Please send a PDF or link to the website where you plan to use an Adobe asset to brandapproval@adobe.com.

Please allow for a 24-hour turnaround.

For brand questions, email: askbrand@adobe.com

For design questions, email Steve Gustavson, creative director, design: gustavson@adobe.com

For copy questions, email Toria Emery, creative director, copy: vemery@adobe.com

For project or asset requests, email Creighton McEwen, studio manager: creighton@adobe.com

ADOBE STUDIO | Adobe Marketing Cloud campaign guidelines
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